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Abstract 
The local community is an important stakeholder in rural tourism. However the rural tourism positioning strategies have been 
developed from the perspective of a single stakeholder tourist, and have overlooked at local community’s perspective. It is 
important to include community’s perspective because rural tourism cannot be successful without community support. There is 
lack of approach to highlight the issues hindering the active participation of communities in tourism planning and implications. 
The aim of this research is to develop a framework for repositioning of rural tourism, by addressing community approach rather 
than just a tourist industry. The proposed framework, developed on the indicators from literature, will help to explore local 
community’s perspective on current positioning and will identify the gaps for a potential repositioning. The study will provide 
insights to local communities, government, policymakers and other stakeholders and help them to develop effective rural tourism 
strategies. 
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1. Introduction 
Active participation of local communities is significant for a successful rural tourism and a high level of 
community integration in tourism planning leads to greater socioeconomic benefits (Mitchell & Reid, 2001). Ideally, 
tourism in rural areas is developed using the essential characters and resources of a particular place which include 
natural environments, local culture and traditional system of land use and farming. However the rural tourism plans 
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